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“I now have 11 key practical, yet strategic actions  to
benefit my business, plus 3 personal ones. My main
takeaway is that things can really happen - it’s all about
people . | will take category as a key topic for shared
growth —with my new colleagues! This would not be

possible without the PMP! "

Victor Geus,
Director Category Strategy
GlaxoSmithKline

“Although it is a challenge to take 4 weeks out of the
business, the PMP is truly an opportunity for reflection
and to understand exactly my role  and
responsibilities for the future of this industry . I will
definitely use my new network and will support the
ECR and ICI Boards."

Angelique Wouters,
Format Manager,
Albert Heijn
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“One year from now, we have to be considered better
than we are now . The key is to collaborate and
compete. Seeing things from the other side delivers
win-win-win. We need to do this , not wait for others. |
will create joint business plans  with our new suppliers
in China and help to create a PMP in Asia!"

Tony Hoggett,
Regional Managing Director,
Tesco Southern China
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“We need to Talk-the-Walk and to Walk-the-Talk. | learned a lot
during the Programme and realise even more that there is still
lots to do!

My first action is to initiate a project with a Retailer | met here,
starting with a meeting with them on 1* October and to present our
case at the ECR Forum 2009 in Barcelona .”

Kees-Jan de Vries,
Global Account Director
Coca-Cola
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